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	WHERE CALIFORNIA RETAIL RISK BECOMES NATIONAL STRATEGY

	✓ CLE ACCREDITATION PENDING Approximately 13.75 California MCLE credit hours (General). 

	ABOUT THE SUMMIT
California is the world's fourth-largest economy and the largest retail market in the United States. What happens in California does not stay in California - its legislative, regulatory, and litigation environment shapes business strategy, compliance obligations, and risk management for every retail brand that operates within its borders.
The California Retail Policy & Law Summit is the premier gathering for retail executives, general counsel, government affairs professionals, policymakers, regulators, and leading practitioners. Designed for retail brands that must navigate California's complex and ever-evolving legal landscape, this Summit delivers in-depth, actionable intelligence on the regulatory, litigation, and policy developments defining the future of retail.
From artificial intelligence and consumer protection to privacy, environmental regulation, employment law, and antitrust, legal and policy developments originating in California increasingly set the national agenda. Attending this Summit means your organization arrives prepared - not surprised.





	SUNDAY, SEPTEMBER 27



	4:00 PM 5:00 PM
	VIP RECEPTION | INVITATION ONLY

An invitation-only gathering bringing together senior retail executives, California legislators, state agency regulators, conference sponsors, and industry thought leaders for candid conversation in an intimate setting. This is your opportunity to build high-value relationships before the Summit officially opens.



	INVITED SPEAKER
	Secretary Xavier Becerra
Former U.S. Secretary of Health and Human Services | Former California Attorney General | 2026 Democratic Nominee for Governor of California



	5:00 PM 7:00 PM
	OPENING RECEPTION | FIRESIDE CONVERSATION | ✓ CLE: 1.0 HR GENERAL
California 2027: Leadership, Policy & the Future of Retail
The Summit opens with an exclusive fireside conversation. Our invited guest is Secretary Xavier Becerra - former United States Secretary of Health and Human Services, former California Attorney General, and the Democratic nominee for Governor of California. As the world's fourth-largest economy and the most consequential retail policy laboratory in the nation, California's political and economic direction shapes decisions made in boardrooms and legal departments across the country. Secretary Becerra brings an unmatched vantage point on Sacramento's policy agenda, the national political environment, and the future of California's business climate. This candid dialogue will set the strategic context for the two days ahead.
KEY TOPICS
→ California’s economic outlook and long-range competitiveness
→ Affordability challenges and the political response
→ Workforce policy and the future of employment in the state
→ The innovation economy and the regulatory environment it requires
→ Consumer protection priorities and the regulatory agenda
→ What national retailers should expect from Sacramento in 2027



	MONDAY, SEPTEMBER 28



	7:30 AM 8:30 AM
	Breakfast & Welcome





	8:30 AM 9:30 AM
	SESSION I | ✓ CLE: 1.0 HR GENERAL
The Cost of Compliance:
Affordability, Competitiveness & the Future of Retail in California
California has more regulations, more enforcement agencies, and more private litigation than any other state and the cost of that regulatory density falls directly on retailers. Compliance with California's overlapping labor, environmental, privacy, and consumer protection mandates adds measurable cost to every store, every supply chain decision, and every technology investment. This session opens the Summit with a frank economic and strategic reckoning: how do California's laws and regulations drive up the cost of doing business, how does California compare to other major retail markets, which regulations carry the greatest financial and legal burden, and, how do you translate all of this into clear, defensible guidance for internal stakeholders who need to understand why compliance costs what it does?
KEY TOPICS
→ How California's laws and regulations drive up the cost of retail operations.
→ California vs. the nation: how the regulatory burden compares to other major retail markets
→ The costliest regulations: labor mandates, PAGA exposure, environmental compliance, and consumer protection liability.
→ The regulatory accumulation problem: when dozens of overlapping obligations hit simultaneously
→ How compliance costs pass through to consumers and the political and reputational consequences
→ Talking to the C-suite and the board: how to communicate regulatory risk and compliance investment in business terms
→ Working with internal clients who don't speak compliance
→ Practical strategies to comply efficiently: prioritization frameworks, shared service models, and outside counsel partnerships
→ Where to invest compliance resources for maximum risk reduction in 2027



	9:30 AM 9:50 AM
	Networking Break



	9:50 AM 10:50 AM
	SESSION II | ✓ CLE: 1.0 HR GENERAL
The Future of Pricing, Personalization & Consumer Protection
Artificial intelligence, personalized loyalty programs, dynamic pricing, and digital marketing have transformed how retailers engage with consumers. California is now writing the rules for this new commercial environment, and those rules will define acceptable practice for every national retailer. This session examines the collision of retail innovation with California's aggressive consumer protection and privacy enforcement regime, providing a forward-looking assessment of where the legal risks lie and how to stay ahead of them.
KEY TOPICS
→ Artificial intelligence in retail: where the legal risks emerge
→ Personalized pricing, loyalty programs, and the limits of consumer consent
→ Dynamic pricing transparency requirements and potential liability
→ California’s evolving consumer protection theories and their national implications
→ The CPPA's expanding enforcement agenda and what it means for digital retail
→ Class action exposure in AI-assisted customer engagement
→ Building a compliance architecture for the next generation of retail technology



	10:50 AM 11:10 AM
	Networking Break



	11:10 AM 12:10 PM
	SESSION III | ✓ CLE: 1.0 HR GENERAL
Privacy, CIPA & Digital Retail Risk
California is the undisputed center of privacy regulation and privacy-related litigation in the United States. The California Invasion of Privacy Act (CIPA) and the California Consumer Privacy Act (CCPA/CPRA) have generated a wave of high-stakes class actions that are reshaping how retailers operate their websites, apps, and advertising technology stacks. This session delivers a comprehensive briefing on where the litigation and regulatory risk is concentrated and what national retailers must do now to manage exposure.
KEY TOPICS
→ The CIPA litigation explosion: current case law, damages theories, national reach
→ CPPA enforcement priorities and the 2026–2027 rulemaking agenda
→ Ad-tech, pixel tracking, and website litigation: where liability is materializing
→ Data governance frameworks that withstand regulatory scrutiny
→ Artificial intelligence and emerging privacy obligations
→ Managing third-party vendor risk in the California privacy environment
→ Preparing for the next wave of privacy regulation



	12:15 PM 1:30 PM
	LUNCHEON PROGRAM | ✓ CLE: 1.25 HRS GENERAL
2026 Election, Ballot Initiatives & the Road to 2027
The November 2026 elections will reset California's political landscape and reshape the regulatory environment retailers will face for years to come. This luncheon program delivers an insider's analysis of election outcomes, leadership changes, and what they mean for the business community — delivered by one of California's leading political analysts. Leave the table knowing exactly what the new political map means for your legal, government affairs, and compliance strategy heading into 2027.

KEY TOPICS
→ Governor's race and the new administration's agenda
→ Legislative leadership changes and key committee assignments to watch
→ Ballot initiatives and their direct impact on retail operations
→ Shifts in voter sentiment and what they signal for 2028
→ Business community political capital: where it's strengthened and where it's weakened
→ An insider's forecast for the 2027 legislative session
→ New legislation on the horizon: the bills most likely to be introduced in 2027 
→ The return of failed legislation and which ones are poised for reintroduction with new political momentum
→ Regulatory initiatives already in motion: rulemakings underway at CARB, CPPA, DTSC, and CalRecycle that will reach decision points in 2027 regardless of election outcomes
→ The 2027 watch list: the bills and regulatory actions your teams should be tracking 





	1:30 PM 2:45 PM
	SESSION IV | ✓ CLE: 1.25 HRS GENERAL
The California Environmental Litigation Pipeline:
SB 343 and the Future of Environmental Marketing Claims
California's environmental regulatory framework has become a major driver of retail litigation risk. The ongoing SB 343 litigation, challenging the state's authority to restrict recyclability claims on consumer packaging, has national implications for how brands communicate with consumers about their environmental commitments. This session offers an in-depth review of the SB 343 litigation and examines the broader landscape of environmental marketing claims, regulatory authority, and legal risk facing national retailers.
KEY TOPICS
→ Current litigation posture, key rulings, and what to expect next in the SB 343 case
→ Environmental marketing claims: what California now prohibits & what remains permissible
→ Administrative law constraints on agency environmental rulemaking
→ Constitutional dimensions of state-level environmental marketing restrictions
→ Extended producer responsibility obligations for national brands under SB 54
→ Supply chain and packaging strategy implications
→ How SB 343's outcome will redefine environmental marketing compliance nationwide



	2:45 PM 3:05 PM
	Networking Break



	3:05 PM 4:05 PM
	SESSION V | ✓ CLE: 1.0 HR GENERAL
California's Consumer Protection Revolution:
Enforcement, Rulemaking & the Next Wave of Retail Regulation
California's consumer protection agencies have entered an aggressive new phase - advancing novel liability theories, launching high-profile enforcement actions, and publishing rulemaking that will define how brands market, sell, and communicate with consumers for the next decade. This session maps the full landscape of consumer protection risk, equipping in-house counsel and compliance professionals with the intelligence needed to stay ahead of the enforcement wave.
KEY TOPICS
→ Attorney General enforcement trends and priority sectors facing increased scrutiny
→ CPPA rulemaking: what's final, what's pending, and what's coming next
→ Subscription, negative option, and auto-renewal enforcement: lessons from recent actions
→ Environmental marketing enforcement: the current targets and compliance safe harbors
→ Artificial intelligence disclosure requirements and transparency obligations
→ Building a consumer protection compliance program that anticipates, not just reacts
→ Litigation risk assessment: the next class action wave





	4:15 PM 5:15 PM
	SESSION VI | ✓ CLE: 1.0 HR GENERAL
Proposition 65 in the Modern Retail Environment:
Private Enforcement, Warning Requirements, Compliance & Litigation Defense
Proposition 65, the Safe Drinking Water and Toxic Enforcement Act, remains one of the most complex and costly compliance obligations facing national retailers operating in California. With thousands of private enforcement actions filed each year by bounty-hunting plaintiffs, evolving safe harbor warning requirements, and a chemical list that continues to expand, Prop 65 demands constant vigilance. This dedicated session provides in-house counsel, compliance officers, and government affairs professionals with a comprehensive, practical briefing on where the risk is concentrated and how to build a defensible compliance program.
KEY TOPICS
→ Private enforcement mechanics: the 60-day notice, cure period, and settlement dynamics
→ California’s updated Prop 65 warning regulations: what's required and how to comply
→ Product reformulation versus warning labeling: the compliance decision framework
→ CARB chemical overlap: where Prop 65 and CARB air toxics obligations intersect
→ DTSC and Safer Consumer Products: how Prop 65 interacts with product chemical regulations
→ High-risk product categories: apparel, food contact, electronics, and more
→ Building a Prop 65 compliance program that survives plaintiff scrutiny
→ Litigation defense strategy: responding to 60-day notices & evaluating settlement versus defense



	5:20 PM 6:20 PM
	SESSION VII | ✓ CLE: 1.0 HR GENERAL
The Retail Regulatory Horizon:
The Top Legal Risks Facing Retail in 2027
The day closes with a frank, forward-looking conversation from the practitioners closest to California's evolving retail risk environment. This is not a theoretical exercise — panelists will identify the specific legal developments most likely to hit your organization in the coming year, tell you where to focus your compliance investment, and help you walk out of this room with a clear 2027 readiness plan.
KEY TOPICS
→ The five regulatory developments most likely to impact national retail operations in 2027
→ Artificial intelligence regulation: where California is headed and how fast
→ The next generation of consumer protection enforcement and litigation
→ Privacy and digital regulation: the emerging obligations beyond current law
→ Environmental compliance: the operational and legal obligations on the horizon
→ Employment law and PAGA: what's changing and what's at risk



	Evening free for private dinners and networking





	TUESDAY, SEPTEMBER 29



	7:30 AM 8:30 AM
	Breakfast



	8:30 AM 9:30 AM
	SESSION VIII | ✓ CLE: 1.0 HR GENERAL
The New Workplace Risk Landscape:
Cal/OSHA, Workplace Violence, Artificial Intelligence & Employment Law
California employers face a rapidly evolving set of obligations governing workplace safety, employee privacy, and workforce management and the stakes have never been higher. The combination of aggressive Cal/OSHA enforcement, mandatory workplace violence prevention requirements, expanding PAGA litigation, and the legal uncertainty surrounding AI-assisted workforce tools presents a complex and costly risk environment for national retailers with California operations.
KEY TOPICS
→ Workplace Violence Prevention Plan (SB 553) obligations & enforcement: 
→ Cal/OSHA inspection priorities, citation trends, and enforcement strategy
→ Workplace investigations, incident documentation, and liability management
→ AI and automation in the workplace: the emerging legal framework
→ Employee monitoring, productivity tracking, and California privacy law
→ Wage-and-hour compliance: the highest-risk exposure areas for national retailers
→ PAGA reform and the litigation landscape: what changed and what remains dangerous



	9:30 AM 9:50 AM
	Networking Break



	9:50 AM 10:50 AM
	SESSION IX | ✓ CLE: 1.0 HR GENERAL
Competition, Antitrust & Market Regulation
California policymakers and enforcers are actively reshaping competition law, examining new theories of market conduct, and proposing legislation that could alter supplier relationships, pricing practices, and market structure across retail. National retailers and their legal teams need to understand where enforcement focus is moving and how emerging antitrust theories in California are likely to influence federal enforcement and private litigation going forward.
KEY TOPICS
→ California’s emerging antitrust framework and how it diverges from federal standards
→ New competition policy proposals and their implications for retail supply chains
→ Algorithmic pricing, price coordination, and the new frontier of antitrust exposure
→ Marketplace regulation: what California is considering; what it means for omnichannel retail
→ Enforcement priorities and the sectors drawing the most scrutiny
→ How state antitrust developments are shaping federal enforcement and private litigation
→ Practical compliance guidance for national retailers operating in California markets



	10:50 AM 11:10 AM
	Networking Break





	11:10 AM 12:10 PM
	SESSION X | ✓ CLE: 1.0 HR GENERAL
Managing California's Regulatory State:
CARB, DTSC, CalRecycle, CPPA, Cal/OSHA, Prop 65 & Multi-Agency Enforcement
Brands operating in California navigate one of the most complex regulatory environments on earth - one that requires simultaneous compliance across dozens of overlapping state agency mandates. From CARB air quality and refrigerant regulations to DTSC chemical restrictions, Prop 65 warning requirements, data privacy enforcement, workplace safety, and product stewardship, the web of obligations is growing and enforcement coordination between agencies is intensifying. This session provides practical enterprise-level guidance brands need to manage this environment effectively.
KEY TOPICS
→ CARB enforcement priorities: greenhouse gas mandates, refrigerant regulations, and fleet/delivery requirements affecting retail
→ DTSC and Safer Consumer Products: high-risk product categories and reformulation obligations
→ Prop 65 and DTSC overlap: coordinating chemical compliance across both frameworks
→ CalRecycle and extended producer responsibility: packaging obligations 
→ CPPA enforcement: data privacy compliance in the multi-agency environment
→ Cal/OSHA and multi-agency workplace investigations: how enforcement coordinates
→ Building an enterprise compliance architecture for the California multi-agency environment
→ Risk prioritization: where to focus compliance resources on for maximum protection



	12:15 PM 1:30 PM
	CLOSING LUNCH | ✓ CLE: 1.25 HRS GENERAL
Retail Outlook: Legislative, Regulatory & Litigation Trends to Watch
The Summit closes with a forward-looking conversation examining the legislative, regulatory, and litigation developments that will define the retail environment in 2027 and beyond. Presented by a distinguished panel of retail policy experts, practitioners, and business leaders, this closing session will help you leave San Diego with a clear strategic agenda and the confidence to execute it.
KEY TOPICS
→ Legislative proposals likely to advance in the 2027 session 
→ Regulatory initiatives already in motion that will reach compliance deadlines in 2027
→ Litigation trends: where plaintiff attorneys are focusing their California retail targeting
→ Political developments that could accelerate, or slow, the regulatory agenda
→ How brands are successfully influencing California policy 



	CONFERENCE ADJOURNS  |  1:30 PM



	CLE CREDIT SUMMARY
Total California MCLE Credit Hours: approximately 13.75 hours (General); California is a 60-minute credit hour state. 
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